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ABOUT

Nuvama

' MULTI-SEGMENT
Serving UHN],

C"en.l._ﬁrs.l. Affluent & HNI,

Corporates & Institutions

foundation
WELL SCALED

Client Assets of ¥1.25tn
11+ lacs customers

WIDE PRESENCE
2700+ employeesacross 90+ offices

‘\
STRONG GOVERNANCE / ® UNIQUE VALUE PROPOSITION

Independent, experienced @ . :
board & managementteam Multi-Product, Hybrid Channel

Integrated Wealth

LEGACY @
25+ years of existence ,

® PROVEN EXECUTION
Net Revenue:¥1,575 cr - 26% CAGR 2Y
Operating PAT: ¥ 370 cr - 36% CAGR 2Y

Management platform
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Evolved from individual businesses Into an
INTEGRATED WEALTH MANAGEMENT PLATFORM

4. LISTED, BOARD GOVERENED
INDEPENDENT COMPANY

3. TRANSITIONED SMOOTHLY

2. GLOBAL PARTNERSHIP VALIDATING TO OPERATE INDEPENDENTLY

1. BUILT BUSINESSES - BACKED BY PLATFORM STRENGTH

HIGH-QUALITY PARENTAGE

_— Wealth Management business IndependentBoard v
ead
and caved outby Edelweiss Independent Credit Rating Vv
-l Integrated ecosystem
\ Techfiransition & investments ./ . . . .
NN driving superior client
’\N/ :
Institutional I nstitutional P 4 Strengthened govemance v experience and
Equities Equities . N4 q .
PAG investmentinto business, New Brand and Location accelerating business
| il t | 1| U | il t .
”gggkﬁﬂ‘;” ”g(fgkﬁ?g ngggkﬁzn buys a confrolling stake Demerger v/ growth
1996 - 2000 2000 - 2005 2005 - 2021 2021 2022 - 2023 Q2'FY24 »
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CLIENT-FIRST foundation

Our vision is to provide our clients with comprehensive
and tailored wealth management solutions and advice

WE SERVE WE PROVIDE ACCESS TO
ULTRA |-||G|-| NETWORTH 3d Party Proprietary Wealth Institutional Exchange Investment
Product (In-hou Advisory Traded Banking
Distributiol manufactured Access Products
AFFLUENT AND HNI
5. INTEGRATED
CORPORATES AND INSTITUTIONS g sesinisee ontouraing | andmeperting
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An ESTABLISHED WEALTH MANAGER covering
client segments constituting ~80% of wealth

Degree of competlitive intensity for wealth management across client segments

DOMESTIC FOREIGN / INDEPENDENT/ DIGITAL
S~ BANKS PRIV ATE BANKS BOUTIQUE PLAYERS

™ q. 9 O
~’ huvama - ‘

MASS MARKET RETAIL

® O 3 O
D O 3 3
o O O 9
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SOLUTION OREINTED approach

VALUE PROPOSTION

CLIENT NEEDS
Grow & ( A j
Preserve wealth \ ( B ) > gg o
Income Generation < 3 o
% Q
o ®
% 3
Tax Efficiency y '_:D_
e
So, Y
o/"//b,/)
Financing s N
CLIENT FINANCIAL X
ADVISOR 2 N
Stake Sale Ne>. &
R 55
i Eo
Capital for Busi . 5o
apfrattor BUsiness Creating value through ,:\s',g’f
. 9 S N
1S
enabling ecosystem [c] S ,‘95‘

Succession Planning
and Transfer wealth

_—
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v" Solution oriented
approach - Fulfil all
client goals

v Integrated, Superior
and multi-product suite
- Business monetization

v" One point of contact
who delivers to client -
Strengthen relationship



EXHAUSTIVE SUITE of offerings for wealth clients

CAPABILITIES

~”’ nuvama

Peer 1

Peer 2

Peer 3

Peer 4

Peer 5

3rd Party Product Distribution
Proprietary Products ( In-house AM )
Wealth Advisory

Institutional Investor Access

Broking

Investment Banking

Lending against Securities

Integrated Technology Platform

~” huvama
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A HIGH GROWTH COMPANY with diversified and

superior quality of earnings

NET REVENUE

¥ 1,575
¥ 1,322
] I
FY21 FY22 FY23
49% 58% 69%

% of Wealth and Asset Management NR to Total NR

~” huvama

All figures are in X crore

DIVERSIFIED REVENUE STREAMS
ACROSS SYNERGISTIC SEGMENTS

1,004
T 750
¥ 484
T 347 ¥ 382 T 333
T 166 T171 Z 158
80
z0 20 .
FY21 FY22 FY23

B Wealth Management Asset Management
B Asset Services IE and IB

Note: Capital Markets segment includes Asset Services and Institutional Equities
(IE)& Investment Banking (IB) revenue streams



Our BRANDS

~’nuvama % A nuvama

wealth
Serving Imn+ Affluent & HNI Clients Serving 3000+ UHNI Families

Well scaled and established wealth management business across top-half of pyramid

~AA huvadamda

v A4
Best-in-class capabilities serving internal and external clients

Solutions and Own Products Clearing and Custody Sales, Trading, Research, Investment banking

A nuvama «— A nuvama < A huvama

asset management asset services capital markets
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In India WEALTH management is at nascent

stage and presents a HUGE OPPORTUNITY
o 2 o

GDP Growth Forecast Wealth to GDP Ratio Financial Wealth as % of Total
Globally India Matured Markets India Matured Markets India

2-37% | 6-7~ 6Xx 2X 807% 607%
@ o

Wealth Formal Penetration India Market Capitalization
Matured Markets India Financial Services | Wealth Management
7157% 157 60tn 0.51tn

300+ companies > 5 companies
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The LONG RUNWAY of growth

oM e AUM / Premium fo GDP
B o ndo | Us/ Gobo India to be
MutvalFunds  20% 16% 116% the 4'h largest
private wealth
AIF /0% 1% 13% market
globally by
Insurance 13% 4.2% 11.4% 2028
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Making this a STRUCTURAL and SCALABLE play

= Enhanced regulatory focus

» Technology disruptions

):( Consolidation

» |ncreasing product complexity

Rising India formal wealth penetration (Present: India-14%, US-75%)

AUM of Top 3 players as % of GDP: USA-40% vs India-5%

= Low capitalrequirements - High RoE

m Afttractive - o f P .
EConomiCS oncentrdarion or wed - Algn operaring leverage

80% of the financial wealth in hands of 0.7% of households

~” huvama
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Business Summary: Q1FY24

MOST COMPREHENSIVE
PRODUCT PLATFORM

Wealth Management

Investment Solutions

Distribution
Advisory
Exchange Traded

Credit Solutions

Estate Planning Solutions

Family Office Solutions

Investment Banking

Institutional Services

Asset Management
AIF, PMS

Capital Markets

~” huvama

SERVING

WIDE AND GROWING
SALES COVERAGE

As on end of the period

WELL SCALED

PLATFORM

STRONG FINANCIAL
PERFORMANCE

DELIVERING QUALITY

OUTCOMES

For the period

39%

Revenue from ARR
Assefts

3000 100 3125k cr 419 cr
Ultra High Networth Wealth RMs Client Assets NefRevenue
Families UHNI & Family Offices UHNI & Family Offices
20%
YoY
Tmn 900 55k cr
Affluent and High Wealth RMs Client Assets - 5%
Networth Individuals Affluent and HNI Affluent and HNI QoQ
XX 20 ék cr 103 cr
AMC folios Investment Client Assets Operating PAT
Managers AlFand PMS
75%
YoY
500 100 44k cr
Corporatesand Institutional Coverage Client Assets = 1 9%
Institutions Managers Custody & Clearing QoQ

70 bps

Retentionon Client
Assefts

68%

Costtolncome

18%

RoE



Consolidated Performance: Q1 FY24
Particulars - All figures are in % crores QIFY24 Q4FY23 |  QQ |

TotalRevenue 419 440 -5% 20%
Wealth Management 264 284 -7% 230 15%
Nuvama Wealth 149 171 -13% 123 20%
Nuvama Private 115 112 3% 107 8%
Asset Management 13 9 38% 7 82%
AssetServices 47 52 -9% 31 52%
CapitalMarkets 96 95 1% 81 18%
Total Costs 291 286 2% 270 8%
Employee Cost 208 205 1% 188 11%
Opex 83 80 4% 82 2%
Operating PBT 128 154 -17% 80 61%
Operating PAT 95 117 -19% 55 75%
Non-recurring expenses 14 37 -61% 7 97%
PBT 114 117 -3% 72 57%
PAT before sharein profit of associates 85 90 -5% 50 71%
Share of profit of associates 2 -1.8 0
PAT 87 88 1% 50 75%
C/I (Operating) 69% 65% 77%
ROE (Operating) 16.9% 21.6% 11.5%
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Key Highlights: Q1 FY24

HEADLINES

Nuvama Reporis First Quarter Net Revenues of ¥ 419 crores, registering growth of 20% YoY. The firm delivered Operating PAT of ¥ 95 crore, growing by
75% YoY. Wealth and Asset Management revenues continue to drive the growth and accounted for 68% of total revenues for the firm. Operating
leverage benefits to further improve profitability.

REVENUE

PROFITABILITY .
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Segmental Summary
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Nuvama Wealth: Q1 FY24

CUSTOMER METRICS
1000 55
54
900
850 I 52
Client Count Client Assets (000 cr)
mQIFY23 m Q4FY23 mQIFY242
RM METRICS
65%
900
60%
56%
= 85.5 l I

RM Count RM Vintage > 3 years

=QIFY23 = Q4FY23 m QI1FY242

~” huvama

PLATFORM METRICS OUTPUT

= > 5 products 42% 171
149
40% = 4 products A47% 123
mB2B = B2C
. . . Net R
Channel Mix Porifolio Solutions el revenue
(% Clients) (% clients)

mQIFY23

557 57% S0%

45%  43% o0% 59
44

Acquistion

Engagement

Digital Medium

mQIFY23 B Q4FY23 B QIFY242 mQIFY23

Operating PBT

Exchange m NIl m Distribution

A
25% 1 . W 257
0% 0%  22%

QI1FY23 QA4FY23 QI1FY242

NR Mix
m Q4FY23 B QIFY242
75
55 60
NPS
B Q4FY23 B QIFY242



Nuvama Private: Q1 FY24

CUSTOMER METRICS
24 25
= I I I I I
Client Assets ('000 cr) ARR Assets ('000 cr)
mQIFY23 m Q4FY23 mQI1FY242
RM METRICS
65%
100
60%
97
56%
95 I
RM Count RM Vintage > 3 years
mQIFY23 m Q4FY23 mQI1FY242

~” huvama

PLATFORM METRICS

0.5% 0.5%

9
)
5
III 04%II

NNM ('000 cr) Yeild on ARR Assets
(ex-loan)
EQIFY23 m Q4FY23 mQI1FY242
One Nuvama (#
referrals)
B QIFY23 m Q4FY23 B QIFY242

OUTPUT

Net Revenue

mQIFY23

29

Operating PBT

mQIFY23

Exchange m NIl m Distribution

64%

13%
23%
QIFY23

m Q4FY23

B Q4FY23

Q4FY23  QI1FY242

65%

13% %
22% 21%

NR Mix

B QI1FY242

45

57
50

NPS

B QI1FY242



Nuvama Asset Management: Q1 FY24

CUSTOMER METRICS PLATFORM METRICS OUTPUT

3000 3100 0.3 0.7% 18
15
2500 0.7% 12
I I I O 6% I I
Client Folios Client Assets ('000 cr) NNM ('000 cr) Yeild on AUM Net Revenve
=EQIFY23 m Q4FY23 mQI1FY242 mQIFY23 m Q4FY23 mQIFY242 EQIFY23 m Q4FY23 mQIFY242
PRODUCT METRICS
By Strategies Opening |Net Flows| MTM Closing By Asset Class Opening |[Net Flows| MTM Closing
1
AIF 5,587 5,587
Private Markets 4,771 4,771
Priv ate Equities 3.803 3.803
Venture Debt 968 968 0 0
Listed Equities 816 816 Operating PBT
Discretionary PM$S 0 0
mQIFY23 m Q4FY23 B QIFY242
Total 5,587 0 0 5,587 Total 5,587 0 0 5,587
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Historical Trends
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Business Summary: Last 3 years

CAGR: 26%

Net Revenue (NR) ¥ cr

1,322

FY21 FY22 FY23

CAGR:36%

NR Mix (FY23)

= Wealth and Asset
Management

Asset Services

= |B and |IE

CAGR: 17%

Wealth & Asset NR Mix (FY23)

m Distribution
Wealth Broking
NI

Wealth Float

Asset Management

CAGR: 24%

Operating PAT ¥ cr

n'

FY21 FY22 FY23

Client Assets ¥ cr

2,10,000 | 2.25.000
1,65,000

FY21 FY22

FY23

Client Count

10,90,000

713,000 8,56,000

FY21 FY22 FY23
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Consolidated Performance: Last 3 years
e [ re e e

Total Revenue 1,322 1,575
Wealth Management 750 1,016
Nuvama Wealth 409 574
Nuvama Private 341 442
Asset Management 20 68
AssetServices 171 158
CapitalMarkets 382 333
Total Costs 930 1,086
Employee Cost 640 759
Opex 290 327
Operating PBT 392 489
Operating PAT 297 367
Non-recurring expenses 58 60
PBT 334 429
PAT before sharein profit of associates 253 323
Share of profit of associates 1 1
PAT 254 324
C/I (Operating) 70% 69%
ROE (Operating) 17.3% 18.2%
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Won accolades across credible platforms

Select Awards and Recognitions

/, Best for Discretionary Porifolio Management in India
Asiamoney Private Banking Awards 2023

Best Private Bank, India
Global Private Banking Innov ation Awards 2022

/ Best Private Bank, India, Highly Commended
The Asset Triple A Private Capital Awards 2022

Best Domestic Private Bank, India
( Asian Private Banker 2022 \

Single Market Custodian 2022
Asset Servicing Times' Industry Excellence Awards

Best Hedge Fund Custodian 2022
HFM Asian Services Award

Best Private Bank
Global Finance Magazine — 2018, 2019, 2020, 2021

Best Private Bank
Finance Asia Country Awards—2019

Best Broker - India
FinanceAsia Country Awards —2016, 2017, 2018, 2020, 2021, 2022

Best Private Bank for Family Offices, India
Asiamoney Asia Private Banking Awards — 2020, 2021, 2022

~” nuvama
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Capital Structure

~” huvama



Contents

1. About us
2. Industry landscape
3. Performance overview

4. Strategy

~AA huvama



Our STRATEGIC ADVANTAGE

1. Experienced 2. Integrated and differentiated platform

promoters with strong
management team

3. Scaled & Multi-client segments
with reach across India

4. Unique hybrid fulfilment model

5. Proven execution with diversified of technology + RMs

revenue streams & strong capital base

~” huvama



LONG-TERM objectives

gl

Wealth and Asset
Management to be key
drivers and would
constitute 75 - 80% of the

earnings

~” huvama

>

Operating leverage to
deliver significant
improvement in cost to

Income ratio

o)

W

Be client-first in

everything we do

30



Well DEFINED TRAJECTORY for each segment

LONG TERM STRATEGY

1. Grow Wealth

Management

2. Significantly Scale
Investment

Management

~” huvama

FOCUS AREAS

UHN Segment

EXECUTION MARKERS

Client
deepening

Client
acquisition

Strengthen
plafform

HNI and Affluent Segment

In 5 years grow clients
and client assets
to 2-2.5x

Increasing | Sitrengthening
Produ?i RM and technology
Innovation . .
productivity ecosystem
Building a
Continuved . . diversified
Execution investor base
product
innovation excellence and
distfribution
channels

In § years grow

OUTCOME

B Wealth and Asset

m Asset Services
HB+IE

31



ESG: Let's do it right, for people, planet & prosperity

Key ESG Highlights for FY 2022-23 Pioneering Sustainability: Our ESG Journey begins

Rebranding with a ‘customer-centric’ focus

2,059 Green
tCO,e Building
GHG 26% Certification

e Gender
E Id
missions diversity (Gold)

Engaged a Big4 consulting firm to develop ESG Strategy

MU'T\bC" Strategy: Materiality Assessment
office

Communication: Across internal and external platforms

ISO 27001
2 27701 Access to

for Data ESG Funds

Protection on the
platform

Communication: ESG report

Improvement

: Strategy: ESG targets and monitoring progress
in Net

o & o> o J

E-waste
certification Promoter Score
(NPS) across Implementation: Monitoring KPI & Dashboard

i ~0,;3 M':‘ d client

Ives touche

through CSR segments Governance: Board Committee for ESG & Policy

activities
NnUVqu 0 Completed O In progress O Upcoming -



Safe harbour

DISCLAIMER:

This presentation and the discussion may contain certain words or phrases that are forward-looking statements, which are tentative, based on current expectations of the manage ment of Nuvama
Wealth Management Ltd. or any of ifs subsidiaries and associate companies (“Nuvama”). Actual results may vary from the forw ard-looking statements contained in this presentations due o v arious risks
and uncertainties. These risks and uncertainties include the effect of economic and political conditions in India and outside India, volatility in interest rates and in the securities market, new regulations
and Government policies that may impact the businesses of Nuvama as well as the ability o implement its strategy. The information contained herein is as of the date referenced and Nuvama does
not undertake any obligation to update these statements. Nuvama has obtained all market data and other information from sources believed to be reliable or are its internal estimates unless otherwise
stated, although its accuracy or completeness can not be guaranteed. Some part of the presentation relating fo business wise financial performance, balance sheet, asset books of Nuvama and
industry data herein is reclassified/regrouped based on Management estimates and may not directly correspond to published data. The numbers have also been rounded off in the interest of easier
understanding. Numbers have been re-casted, wherever required. Prior period figures have been regrouped/reclassified wherever necessary. All information in this presentation has been prepared
solely by the company and has not been independently v erified by anyone else.

This presentation is for information purposes only and does not constitute an offer or recommendation to buy or sell any securities of Nuvama. This presentation also does not constitute an offer or
recommendation to buy or sell any financial products offered by Nuvama. Any action taken by you based on the information contained herein is your responsibility alone and Nuv ama or its directors or
employees will not be liable in any manner for the consequences of such action taken by you. Nuvama and/or its directors and/or its employees may hav e interests or positions, financial or otherwise, in
the securities mentioned in this presentation.

Nuvama Wealth Management Limited. (Formerly known as Edelw eiss Securities Limited) | Corporate Identity Number « U67110MH1993PLC344634
For more information, please visit www.nuvama.com

NOTES:

Slide 1: Nuvama formerly know as Edelw eiss Wealth Management

Slide 7: Kotak Wealth Report, Karvy Wealth Report, Mckinsey Wealth Reports | 2017-2019 and company estimates

Slide 10: Source for data points are CMIE and World Bank and esfimated number is basis predictions by various economic bodies

Slide 11: Source: Karvy Wealth Reports, Knight Frank Wealth Report 2021, India Brand Equity Foundation September 2021

Slide 12: Source: RBI and SEBI and Karvy Wealth Reports, Investment assets includes Insurance, Direct Equity, Mutual Fund, Unlisted Equity, Alternative Investments and International Assets

Slide 13: Source: World bank, Asian Private banker, Kotak Wealth Report, Karvy Wealth Report, McKinsey Wealth Reports, Inv estor Presentation of WM players and Internal estimates

Slide 29: Net revenue and Operating PAT incorporatesimpact of phase 3 demerger to include merchant banking and advisory services businesses. Net Revenue is calculated by reducing
finance cost and v ariable business expenses from gross revenue. Operatfing PAT excludes one fime non operating expenses.

Slide 1 to 34: Nuv ama data and metrics presented are as on end of or for period FY23 or as specified and may have been rounded off for presentation purposes

~’ huvama



Appendix 1: Shareholding post demerger

~” huvama

Nuvama Wealth
Management Limited

Shareholding %

m PAG

m Shareholders of Edelweiss as
on record date

Edelweiss

m ESOP holders
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